
Career & Technical 

Education (CTE) 
Stephen F. Austin 

High School 

1700 Dumble Street 

College & Career Ready...Every Child, Every Day 

Our dedicated staff is readily 

available to assist: 

Agriculture:   

Mr. Cecario Guerrero  & Ms. Debbie 

Arnold 

Business Management &  

Administration: 

 Mrs. Barbara Ammons, Ms. Catherine 

Smith & Mrs. Mary Ann Williams 

Education & Training: 

Ms. Cruz Casiano, Ms. Frances Bushnell 

& Ms. Martha Hinds 

Information Technology:  

Mr. James Martinez 

Marketing:   

Mr. Gary Castille & Mrs. Vonda Dargin 

Maritime/Transportation:  

Master Chief  John Buchanan, Chief 

Ricky Martinez & Mr. Joe-Nathan Tim-

mons 

STEM: 

Mr. Benjie Kirby & Mr. Ralph Hennie 

Our program objectives  for the Teaching Profes-

sions Magnet Program include promoting and en-

hancing a positive image of the Education and 

Training Cluster.  Our Magnet Teachers pro-

vide students with the training needed to pursue 

the teaching profession which includes classroom 

instruction and a wide variety of guest speakers 

and lectures, field trips, cultural events, teaching 

observations, and field experiences.  

The businesses and industries of the Transportation, 

Distribution, and Logistics cluster are rapidly expanding 

to provide new career opportunities. Students will need 

to understand the interaction between various vehicle 

systems, the logistics used to move goods and services 

to consumers, and the components of transportation 

infrastructure.  



Career and Technical Education (CTE) instruction 

aims at developing foundational skills, core work-

place competencies, and specific skill competen-

cies in various occupational areas. Internships, 

practicums, cooperative education, school-based 

enterprises, dual enrollment programs, and ap-

prenticeships are a few venues that deliver ca-

reer and technical education by providing mean-

ingful opportunities for learners to apply their 

academic and technical skills. 

At Austin High School, we offer the following ca-

reer pathways giving our students opportunities 

to begin their careers as earliest as possible.   

 

 

 

To be prepared for careers in natural resource 

systems, students need to attain academic 

skills and knowledge, acquire technical 

knowledge and skills related to natural re-

sources, and develop knowledge and skills 

regarding career opportunities. 

Welcome To C. T. E. 
 

 

 

 

The core mission of the Business Administration 

and Management cluster is to prepare students to 

be dynamic opportunity seeking and thought provok-

ing business leaders in a complex 21st century global 

environment.  By delivering a “rigorous yet relevant” 

curriculum, students are provided with cutting edge, 

state of the art knowledge that will fuel and cultivate 

the students’ passion and promise for life-long 

learning and problem solving.   

 

 

 

 

Students gain knowledge and skills in the area of 

computer technologies, including advanced 

knowledge of  computer principles, and components 

related to the installation, diagnosis, service, and 

repair of computer-based technology systems. Stu-

dents will reinforce, apply, and transfer their 

knowledge and skills to a variety of settings and 

problems. .  

 

 

 

 

 

 

 

 

Our Mission is to develop young men and women with active 

and creative minds, a sense of understanding of technology 

and engineering concepts. We will demonstrate knowledge 

and skills of the process of design as it applies to engineer-

ing fields using multiple software applications and tools. 

Our desired outcomes will produce and present working 

drawings, solid model renderings, and prototypes. Our stu-

dents will be able to demonstrate proficiencies in the use of 

varietal computer hardware and software applications to 

complete assignments and projects.  

Marketing Education is the study of how the marketing 

process seeks to determine and satisfy the needs and 

wants of people who buy goods, services, and ideas. 

Businesses of all types and sizes, including not-for-

profit organizations, use marketing in their local, region-

al, national, and global operations to direct the flow of 

products from the manufacturer to the ultimate con-

sumer.   

http://cte.unt.edu/business
http://tea.im.tamu.edu/Home/AFNR.aspx

